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= Complete Chapter 19 Assessment and Activities pages 550-551, Government textbook



For use with texthook puges 527533,

() ow MEDIA IMPACT GOVERNMENT

KEY TERMS

mass media Means of communication, such as television, newspapers, movies, and the Internet, that
influence large audiences (page 527)

news release A ready-made story government officials prepare for members of the press {page 528)
news briefing A meeting during which a government official make: an announcement or explains a
policy, decision, or action (page 528)

leak The relase of secret information by anonymous government officials to media (page 529)

media event A vizually interesting event designed 1o reinforce a politician's positon on some issue (page 529)
front-runner The early leader in an election (page 530)

spot advertising The brief, frequent, positive descriptions of a candidate or a candidate’s major themes
broadcast on television or radio (page 531)

| READ}TORLEARNE
[¢] Introduction (page 527)

The mass media include all the means for communicating informalion to the general public. This
includes print media, such as newspapers and magazines; broadcast media, such as radio and television;
and the Internct. They play a crucial role in government as “the means by which the people receive that
free flow of information and ideas essential to intelligent self-government.” Politicians use the mass media
to help meet goals such as getting reclected. Politicians also want the media to pass on their messages just
as the politicians present them.

[¢] The President and the Media (page 527)

The mass media offer presidents the best way to scll their ideas and policies to the public. Franklin D.
Roosevelt was the first president to master the broadcast media. One journalist called Roosevelt the “first
great American radio veice,” The era of television politics began with the presidential debates of 1960. All
presidents since then have paid great attention to their television image.

To control the flow of information about the president, White House stafT use the following tools:

News releases are ready-made stories prepared for members of the press. They can be printed or
broadcast word for word, or used as background information.

News briefings are announcements where a governmental official explains a policy, decision, or action,
Briefings give reporters the chance to ask officials about news releascs.

Press canferences involve reporters from the news media questioning a high-level government official.

Backgrounders arc important pieces of information that the president or other top official gives reporters.
The reporters may then use a backgrounder in a story, but they cannot reveal where the information came
from. Backgrounders give government officials the chance to test new ideas or to send unofficial messages,
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A leak is the release 1o the media of secret information by an unnamed government official, These
officials may be secking support for a policy others in the government do not like, Or low-level officials
may leak information to expose corruplion or to get top officials to pay atlention to a problem.

A media event is a visually interesting happening used to support a politicia’s position on some issue. A
president who takes a strong stand against pollution, for example, makes a stronger stalement by
standing in front of a state-of-the-art manufacturing plant than in the Oval Office.

1. What is the difference between a news release and a leak?

[5] Media and Presidential Campaigns (page 529)

Television influences who runs for office, how candidales are nominated, how election campaigns arc
constructed, and how political parlies approach the election process. It influences the types of candidates
who run for office in the following ways:

A. Candidates who run for major offices must project a pleasant appearance and performance on cameri.

B. Television has made it much casier for people who are political unknowns to become serious
candidates for major offices.

C. Television has encouraged celebritics from other ficlds to enter politics, Such people have instant name
recognition and do not need to work their way up through their party’s local and state organizations.

The mass media give horse-race coverage of elections, especially primaries. Early presidential primaries
are important to a candidate’s chances. The media declare a candidate the frout runner, even when he or
she wins by a very small margin. Then only the front runners can attract the millions in loans and
contributions needed to succeed in the nominating process. Convenlions arc also affected by television.
They are now huge made-for-television events.

Andrew Jackson began the era of stump speeches and parades in presidential campaigns. Around 1900,
candidates began using advertiscments in newspapers, magazines, and mass mailings. In 1924 candidates
began radio campaigning. Television campaigning began with Dwight D. Eisenhower in 1952. Television
campaigns usc spot advertising, the same method companies use to sell products. Spot advertisements
give positive descriptions of a candidate and the candidate’s message or present negative images of the
opposing candidate.

Television campaigns cost huge amounts of money. Candidates must rely on extensive fundraising efforts
in order to pay for them. Television has also weakened the role of political parties as the key link between
politicians and voters in national politics. Voters can get information about a candidate without
depending on the party organization. Candidates can appeal directly to the people, bypassing party
leadership. Finally, candidates must also approach additional donors outside the party to raise the money
necessary to successfully win an election.

2. How has television influenced the types of candidates who run for president?
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[] Congress and the Media (page 532)

The mass media tend to report on the most controversial aspects of Congress:

Confirmation Hearings The Senate usually holds hearings to review presidential appointments to high
government posts. These can attract wide media coverage. In addition, the media ofien conduct their own
mvesligations of people nominated for high office. Sometimes the media will uncover damaging information
about an appointee. For instance, President George H.W. Bush nominated former senalor ohn Tower to the
Cabinet. The media accused Tower of alcoholism and marital problems. As a result, the Senate rejected Tower.

Oversight Activities Congress has the power to review how the executive branch does its job. This power
is handled through hearings. The media cover the hearings when lawmakers uncover & major scandal,
such as the Tran-contra affair in 1987. Millions watched the investigation of the use of money from arms
sales to Iran to supporl rebels called contras in Nicaragua.

Personal Business Even powerful lawmakers do not escape the attention of the media. For example,
under mediz scrutiny in 1994, future Speaker of the House Newt Gingrich returned to the publisher a
large cash advance on a book he was wriling.

In the 1970s, congressional leaders were losing in the struggle for more media coverage than the
president, especially on television. Today the floor work of the House and Senate are broadcast to
lawmalkers’ offices and to cable viewers across the nation vin C-SPAN, or Cable-Satcllite Public Affairs
Network. Also, both the House and Senate have recording studios where lawmakers can prepare radio
and television messages to mail to hometown stations for local news programs.

3. In what aspects of Congress are the media most interested?

[e] The Court and the Media (page 533)

Major newspapers and television and radio networks assign reporlers to cover the Supreme Court.
However, the judicial branch gets less coverage than the other branches for the following reasons:

A. Asappointed officials, Supreme Court justices and other judges do not need publicity and rarely appear
on radio or television. They fear that publicity may interferc with their ability to decide cases fairly.

B. The Court handles complex cases that interest only a small number of people.

4. Why do justices and judges seldom appear on radio and television?
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Name [ate Cla

[e] Setting the Public Agenda (page 533)

The public agenda is a list of problems in society that leaders and citizens agree need government action.
Examples of these problems are aid to the homeless, long-term health care for children and the elderly,
and high crime rates. The media’s role in setting the public agenda is to bring these issues 1o the
attention of the public and the government.

The media, especially television, nake decisions about which issues 1o cover based in part on
competition with other media nelworks. To try to attract the largest possible audience, network news
organizations will prioritize the stories that they believe will influence the largest number of viewers. The
fact that the media cover some issues more than others affects how people rank an issuc’s importance.
The media, along with a person’s family and socioeconomic views, also play a role in teaching children
and adults their basic attitudes and values toward politics. For example, the media, especially television,
sends messages about war, crime, and environmental problems. Media can also reassure people that all is
going well or give them a sense of distrust and cynicism about their world, For example, studics have
shown that pcople who rely on television as their main source of news have more negative feelings about
government and the political system than people who use other sources of information.

5. How do media set the public agenda?
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For use with texthook pages 534-541.

)EGULATING PRINT AND BROADCAST MEDIA

KEY TERMS

prior restraint Government censorship of information before it is published or broadcast (page 536)
fibel False written or published statements intended to damage a person's reputation (page 536)

shield faw A law that gives reporters some means of protection against being forced to disclose
confidential information or sources in state courts {page 537)

fairness doctrine A rule requiring broadcasters to provide opportunities for the expression of opposing
views on issues of public importance {page 538)

{READSEOIEEARNE
[o] Introduction (page 534)

Government regulations try to provide order, fairness, and access to the media.
[e] Protecting the Media (page 536)
The First Amendment guarantees freedom of the press. In the United States, this means that the print

media are frec from prior restraint, This is government censorship of information before it is published.
Editors and reporiers have freedom to decide what goes in or stays out of their publications.

Frecdom of the press is nat absolute. It docs not allow false statements intended to damage a person’s
reputation. To publish such statements is called libel. However, there is no law against criticizing public
officials.

1. What docs freedom of the press mean in the United States?

The Right to Gather Information (page 537)

Freedom to publish whatever they want means little if the media cannot collect information on
government actions and decisions. Generally, the Supreme Court has rejected the idea that the media
have special rights to government information. The lower courts, however, have decided for the media in
60 percent of right-fo-access cases. Still, authorities do not have to give the media special right of access,
for example, to crime scenes or disaster sites, if the general public is excluded.

Reporters often use secret informants when investigating news, If the courts, the police, or legislators
force reporters to name their sources, these sources may vanish. On the other hand, criminals may go
unpunished if reporters do not give police information about them, More than half the states have
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passcd shield Iaws to prolect reporters from having to reveal their sources. No national shicld law exists,
but the Privacy Protection Act of 1980 prevents all levels of government fram searching for and seizing
source documentation, exceplt in special circumstances.

2. How do shicld laws protect reporters and the media?

[¢] Regulating Broadcast Media (page 537)

The mass media, like other money-making businesses, are subject o some government regulation. The
federal government has more power to regulate broadcast media than print media because broadcast
media must share public airwaves.

The Federal Communications Commission (FCC) is the government agency wilh authorily to regulate
interstale and international communications by radio, television, telephone, telegraph, cable, and
satellite. The FCC grants licenses 1o all radio and television stations in the country, The FCC cannot
censor broadcasls. However, it can fine stations that violale rules and threaten not to renew a station’s
license. Over the years, the extent of FCC regulation has varied to reflect changes in technology, court
rulings, and ideas aboul the role of government. One change was the fairness doctrine, a rule that
required broadcasters to provide airtime to both sides of a controversial issuc. Sonie broadcasters
claimed the fairness doctrine was actually censorship. It caused stations to aveid reporting on any type of
controversy. In 1987 the FCC dropped the fairness doctrine.

Owners can influence the messages their media present. Shortly after its creation in 1934, the FCC began
crealing a complex series of rules aimed at keeping media ownership from being concentrated in the
hands of a few pcople or large companies. Supporters of ownership limits argued that the limits allowed
citizens to be exposed to a wide array of ideas, and promoted competition. However, by the mid-1990s,
new technologics had changed telecommunications. For example, phone lines could carry the same
signals as cable television, and both phone and cable companies could offer Internet services. Broadcast
owners began to pressure Congress to review its policy towards media communications.

In 1996, Congress passed the Telecommunications Act. This law ended or greatly relaxed many of the
FCC’s limits on media ownership. Congress also required the FCC to review media ownership rules
every two years. A key objective of the Act was o increase competition and loosen media monopolics,
However, the Act appears to have actually led to an even greater concentration of media ownership.
Media companies can now merge to create powerful new communications giants, so that a few
companies now dominate key markets. The Telecommunications Act of 1996 also prohibited obscene or
harassing conversation on any telecommunications facility, and amended the federal criminal code to
apply current obscenity laws to Internet users. However, in 1997 this part of the Act was struck down by
the Supreme Court as an undue limitation on free speech.

3. Which issue addressed by the Telecommunications Act do you think is most important? Explain.
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[e] Media and National Security {age 540)

The government tries Lo control information about national security by classifying it as secret and by
limiting press coverage of military actions. Government restriction on media coverage of military actions
has varicd. During the Victnam War, there were few limits on the press. Reporters were allowed to roam
combal zones (recly and report their stories on daily television news. During the 1991 Persian Gull War,
the Defense Department limited media aceess 1o a small group of reporlers. Most reporters had to
depend on official briefings. In the 2003 Iraq War, the Pentagon allowed 500 “embedded” journalists to
accompany troops into battle. However, the reporiers could not announce their exact location or the
direction they were traveling.

4. How did most reporters get informalion about the Persian Gulf War?
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For use with texthook pages 543-548.

@5HE INTERNET AND DEMOGCRACY

KEY TERMS

partisan Web sites that offer information and ideas that support only one point of view on an issue
{page 544}

electronic mailing list E-mail updates thal provide subscribers wath eurrent information on a topic
{page 545)

action alert A message from an interest group that calls upon each of its members to immediately
respond to a specific lawmaker or other official (page 547)

electronic petition A me:sage asking recipients to electranically “sign” their name to a request to an
oficial to show him or her how a large number of people feel about an issue {page 547)

|READETOJEEARNS|
[&] Introduction (page 543)

The Internet is a vast web of compuler networks linked all over the world. It is rapidly becoming a new
type of global electronic mass media with a major impact on American government and politics.

[=] Key Features of the Internet (page 543)

The Internet offers several unique benefits for politics and government:

A. Widespread Web traffic has been growing by 100 percent per year. Miany of these new users are also
new volers.

B. Interactivity Communication among many people at once allows political activists to mobilize
people with similar interests and views.

C. Global Scope The Internet represents a diverse range of opinions. However, its global nature often
makes it difficult to determine which national law should govern Internet activities,

1. What benefits does the interactive nature of the Internet offer for politics and governiment?

[#] Gathering Information (page 544)
The Internet is a useful tool for Americans to access information on political issues and government at
all levels.

A. Political Web sites are devoled to political issues. Major newspapers and newsmagazines often have
archives, or files, of older storics. Thousands of Web sites are devoled to politics and government.
These are sponsored by Congress, political parties, universities, or interest groups such as thc Sierra
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Club and the National Rifle Association. Many Web sites are partisan, meaning that they offer
information and ideas that support anly their point of view on issucs.

B. Tracking Legislation The Internet also allows citizens to track legislation, One example is THHOMAS,
a Web site that lets you search for all versions of House and Senate bills by either bill number or key
word. Reports filed by commitices within the House and Scnate are available on the database. TUis
also a uscful place to find contact information on members of Congress and other offices within the
legistative branch.

C. Electronic mailing lists are automated E-mail notifications that provide subscribers with current
information on a topic, such as gun control or copyright laws, upon which their list focuses. The
national offices of the Democratic and Republican partics also operate several mailing lists that
provide information about issucs, candidates, press briefings, and upcoming events.

D. E-Govermment Governments at all levels provide services and information over the Internet. For
example, local and state government websites can be used 1o register to vote or to obtain hunting or
fishing licenses. However, some of these sites are poorly organized and difficull to access. In 2002
Congress passed the E-Government Act. This law established the Office of Electronic Government Lo
help federal agencies provide better online service lo the public.

2. In what ways docs the Internet make government more accessible to individual citizens?

[e] Impact on Citizen Participation (vage 546)

The Internet is also becoming a powerful tool for citizen activism in the following ways:

A. Communicating with officials E-mail has become a popular way for citizens to tell legislators and
other government officials what they think. For example, Congress receives about 12 E-mail messages
every sccond. Many Web sites offer interactive message boards and E-mail directories that make it
casy to contact government officials.

B. Action alerts and petitions An action alert is a message from an interest group that calls upon its
members to immediately respond by telephone, fax, or E-mail to a lawmaker or other official. For
example, an action alert might ask you to contact a lawmaker to tell them you support or oppose and
bill on gun control. Electronic petitions ask recipients to “sign” their name electronically to a request
going to an official. The goal is to show lawmakers that a large number of people agree on how an
issue should be decided.

C. Grassroots Web sites Individual citizens often set up their own Web sites in support of candidates.
This allows people to become involved with elections and government without leaving home.
However, independent Web sites can also present misleading information about candidates. It can
also be difficult 1o tell the difference betwceen official and unofficial Web sites.

D. Volunteering Flection candidate Web sites often give information on how to sign up for volunteer
jobs, such as working on a telephone bank. “Cybervolunteering” involves volunteer activities that can
only be done on the Internet, such as putting a “banner ad” supporting a candidate or issuc on your
own personal Web site. 2004 Democratic presidential candidate Howard Dean used his campaign
Webs site to recruit over 500,000 voluntcers and raise several million doltars in campaign funds.
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Name Date Cliss

E. Political Blogs Blogs provide a new way to participale in polilics, Individuals and interest groups can
create a blog, a kind ol online personal journal, and publish material on the Web for millions to read
and comment on. While bloggers sometimes highlight information missed by the major media, they
also publish inaccurate information or even lics.

F.  Flectronic Yoting The growth of the Internel has led a number of states to conduct studics on the
eflects of online voting in primary and general clections. Proponceits claim that online voting will make
voling casicr and more cfficient, while critics are concerned about sabotage or vote stealing by hackers.
The first usc of online voting was in Arizona’s 2000 Democralic primary. Voler turnoul doubled that of
the previous primary, and 40% of votes were cast online. However, critics claim that online voting
discriminates against underprivileged and minority volers who may not have online access.

3. Whal arc some ways in which the Internet allows citizens to become more active in government?

[e] Challenges for Public Policy (page 548)

The risc of the Internet creates a need for new laws to deal with the impact of the new technology on
politics, businesses, and people’s daily lives.

A. Offcusive Content The Supreme Court ruled in Reno v. American Civil Liberties Union (1997) that
the First Amendiment guarantees freedom of expression on the Internet. Since then, the Supreme
Court has blocked several attempts by Congress to protect children from online pornography while
upholding free specch rights. In 2000 Congress passed the Children’s Internet Prolection Act. This
law requires public libraries that accept federal funds to install anti-pornography filters on computers
used by the public. In 2003 the Supreme Court ruled that this law does not violate the First
Amendment rights of library users, because Congress can attach conditions to federal funding,

E. Taxing E-Commerce The growth of E-commerce, or the sale of goods and services online, has raised
questions about taxation. Because state sales tax laws are so cumbersome, the Supreme Court has
blocked attempts by state governments to require online retailers to collect sales taxes. While state
governments worry that they will lose billions of dollars by not taxing online goods, online retailers,
technology companics, and Congress remain resistant,

4. Docs the Children’s Internet Protection Act violate the First Amendment? Explain.
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